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INTRODUCING

THROW THROW

BURRITO

THE MISH-MASH CARD GAME WHERE THERE ARE FOOD FIGHTS ENCOURAGED.

Pass around cards for the chance to engage in squishy burrito battles.
BRAWLS, WARS, AND DUELS ARE TO BE EXPECTED.



Attract some attention with
some flashy magazine ads. Of
course the burrito is just too
cute to ignore, so throwing it’s
little face out into world is
bound to make a statement.
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We know that not everyone
is picking up magazines
these days, So we aren’t
stopping there.

Next up on the agenda,
indoor and outdoor
advertisements. Some
playful posters should do
the trick inside, and an
insta-post worthy billboard
outside.
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Games are interactive, so
our campaign should have
elements that reflect that
interactivity. That being
said, we’ll create some Kkiller
posts on Instagram and
TikTok. Honestly, we
anticipate millenials and
elder Gen Z’ers to truly
appreciate the goofy nature
of this game; so Instagram
and TikTok are the platforms
in which we will have the
best chance at reaching our
target audience. In addition,
a promoted Snapchat filter
to encourage our audience
to engage with the brand.
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It would only make sense
for us to go for an Internet
Commercial. The gaming
community is online.
Social media has been a
means of communication
among game-lovers of all
niches. YouTube is the
informational hub of the
gaming community. Pre
and mid-roll ads are the
most effective way to get
eyes on Throw Throw
Burrito.

HERE’S THE PLAN.
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Lastly, implementing some
mini-campaigns that
directly involve our users
will create a strong bond
between brand and
game-lover. A social media
campaign, a brand collab,
and a pop-up event will
encourage
co-collaboration, which
will get people excited
about Throw Throw
Burrito.

A strong conclusion to an
exciting campaign!



OUR INTENDED AUDIENCE

THIS IS PERSON.

PERSON LOVES GAMES.

PERSON LOVES BURRITOS.

PERSON LOVES A GOOD TIME JUST AS
MUCH AS THE NEXT PERSON.

PERSON SPENDS A LOT OF TIME ON THE
INTERNET LOOKING AT MEMES.

PERSON BINGES TIKTOK IN WHAT COULD
/\ POTENTIALLY BE CONSIDERED AN
ALARMING MANNER.

PERSON COULD GENERALLY BE
DESCRIBED AS A GOOBER.

WE CATER TO THE PERSONS OF THE
WORLD. WE MAKE GAMES FOR GOOBERS.



MAGAZINE ADVERTISEMENTS
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DOUBLE PAGE MAGAZINE FEATURE
FEATURE IN EDGE MAGAZINE

THROW THROW
BURRITO

ENCOURAGED.

WARNING!

THROW A BURRITO AT YOUR
THROW A BURRITO AT YOUR

THROW A BURRITO AT YOUR

THEY’LL FORGIVE YOU,
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Burrito battles.
It’s sick.
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INDOOR/OUTDOOR ADVERTISEMENTS
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OUTDOOR BILLBOARD



CUTE BUT ISQUISHY
LETHAL AMMUNITION

POSTER SERIES
10
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ENTERTAINING THE
SNAP LOVER.

Filters are everywhere, and the best ones spread
laughter. The dancing burrito is objectively goofy.

SNAPCHAT FILTER

12
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@ hrowthrowburrito |
;;od Fights Encouraged- #cutebutletha

#ttbxchipotle
11 original sound -

ome

throwthrowburrim
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Discover

BUILDING
CONNECTIONS
AND INTERACTION.

Driving engagement with users through goofy
animated shorts on TikTok.

TIKTOK PRESENCE 13
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throwthrowburrito
Business @ ’]VWJ'WM
The mish-mash burrito card game where there a
FOOD FIGHTS ENCOURAGED.
Followed by explodingkittens, riotgames and 5 b | | @ \ \ \

Message Email

@90

How ToPlay  TTBxChipotle #cutebutlethal

YouStoy  chipotle  gameofiitens  riotgames

/- throwthrowburrito :

Location

THROW THROW

BURRITO

THROW THROW

BURRITO
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L'i‘ked by gameofiitteng and 346 others
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THE

POWER

OF ONLINE
COMMUNITY.

Interact with game production companies and
streamers on Instagram.

INSTAGRAM PRESENCE 14
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MAINTAIN INTEREST.

Keep Throw Throw Burrito on the mind.
Promoted story posts to remind users to whip
out their box and play a game! Keep users
interested and they’ll spread the word.

INSTAGRAM STORIES 15
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MAKE IT VISIBLE.

Take advantage of web banner real estate to keep the
sweet little face of our favorite burrito on the mind of

game-lovers everywhere.

BRAWL WAR DUEL

OLC

JOIN THE FOOD FIGHT

THROW THROW l

©.C BURRITO

i
BURRITO THROW THIS AT YOUR FRIEND, JOIN THE EOOD FIGHT

©u® MOM, OR CO-WORKER. f ""oever reariy,

THROW THROW

BURRITO ...

BUR

JOIN THE FOOD FIGHT @
L Q®

BRAWL WAR DUEL

WEB BANNER ADS 16



INTERNET COMMERICAL
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15 SECOND COMMERCIAL

This goofy animated short doubles as a commerical, intended for use as pre/mid roll ads on YouTube and sponsored
posts on TikTok and Instagram. It showcases our lovable mascot while poking fun at the chaotic nature of the game.

T HROVY;

ENCOURAGED.

STORYBOARD

18



MINI CAMPAIGNS
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WE WANT YOU TO

SEE THE GAME IN ACTION

Let the users give unbiased representation of the gameplay. The look
of genuine enjoyment that can only be captured in an unscripted
moment is exactly what we want people to fall in love with. The
experience of spending time with other people and having some fun.

We’ll drop the hashtag #showhowyouthrow and ask our users to
create a video to share on Instagram and TikTok.

@thegamereview .1-28

ow Throw Burrito #showh
hegamereview

owyOUthl’OW
Thr
1 original sound - t

a a B 2
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SOCIAL MEDIA CAMPAIGN
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THE POP-UP

COMMUNITY FOOD FIGHT

At its core, Throw Throw Burrito is a party game. So why
not throw a party in its honor to promote some friendly
catharsis among strangers. A one-day pop-up event with
a small cover charge for food (burritos...obviously.) A few
stations wil be set up for people to start a game of Throw
Throw Burrito with friends, or take chance and invite
someone less familiar to join in. New and old friends all
bonding over a new found love for food fights.

THE POP-UP 21
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AT THE POP-UP: FOR THE TECH-SAVVY

There are many reasons why people would be more
inclined to engage with tech-based gaming. Whether it

be preference, comfortability, or even personality type.
The pop-up is about community, and community means
inclusion. Everyone should have an experience they are
comfortable with. In our case, we thought a short, but very
sweet VR experience would give introverts the perfect way

to be included in the festivites while remaining comfortable.

Though we can’t recreate the exact experience of such a
fast-paced, physical game, we can create an experience
that invovles the most important aspect: the throwing of
burritos.

THE VR EXPERIENCE 22
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THROW THROV

BURRITO

AUDIENCES COLLIDE

Teaming up with Chipotle to create the ultimate
burrito collab! A mutually beneficial partnership
to drive sales for Chipotle and increase brand
awareness for Throw Throw Burrito.

THROW THROW BURRITO X CHIPOTLE CAMPAIGN
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THROW

BURRITO

LIMITED TIME ONLY!!! o

COLLECT ALL 10 UNIQUE CARDS AT
PARTICIPATING CHIPOTLE LOCATIONS
AND REGISTER THEM ONLINE FOR A
CHANCE TO WIN EXCLUSIVE THROW
THROW BURRITO MERCHANDISE! o

HOW TO PLAY:

1. COLLECT 10 UNIQUE CARDS

(AVAILABLE WITH PURCHASE OF MENU ITEMS, HOT INCLUDING SIDES & DRINKS)

2. VISIT EXPLODINGKITTENS.COM/ULTIMATEBURRITOCOLLAB TO
REDEEM YOUR CODE FOR AN EXCLUSIVE PIECE OF THROW THROW
BURRITO MERCHANDISE

3. SHOW US YOUR SUPER COOL MERCH ON INSTAGRAM!!
#ULTIMATEBURRITOCOLLAB
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HOW TO PLAY

Burrito merch.

THROW THROW BURRITO X CHIPOTLE CAMPAIGN

At participating Chipotle locations, a small card would come
attached to bags with to-go orders, or provided on trays

for diners in-lobby that would provide a promo code that

is redeemable on Throw Throw Burrito’s website. Once the
Chipotle diners have collected 10 cards with unique promo
codes, they can redeem their exclusive piece of Throw Throw



EXCLUSIVE MERCH

THROW THROW BURRITO X CHIPOTLE CAMPAIGN 25
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